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®® Optimizing Your Digital Marketing Strategy on Google and Facebook

.‘ LegitScript and Dreamscape Marketing
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Why are thousands of businesses
LegitScript-certified, including
more than 3,800 addiction
treatment facilities?

m Grow Your Revenue Online

= Achieve Greater Return on Your “LegitScript has allowed us to create greater visibility

Adver'tising Investment - across all forms of social media and through Google.
We have an uptick in clients entering our website,

& spending extended periods to check us out, and
entering treatment.”

m Prove Yourself Beyond Accreditation

m Build Trust and Demonstrate Ethical
Behavior

— Mark Alexander, Executive Director, The Springboard Center
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* A behavioral healthcare leader’s
true business partner in reliable,
repeatable, scalable growth

» Performance-first website design
+ digital marketing campaigns

- A Google Premier Partner with
$20,000,000+ in paid search spend
currently under management

————
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Why certification is a good thing and benefit

FIGURE 1. COST PER CLICK (CPC) AKA: “GOOGLEFLATION” OF TOP ADDICTION TREATMENT INDUSTY e Eliminates predatory
KEYWORDS COSTS 2017-2021 o
operators and practices

‘e LegitScript

® ) o ® © * Remove real and
perceived operator
barriers to adoption
Drug Rehab $38.1 - $21.39 $18.44 $19.44
Alcohol Detox §39.19 -__-Ea §22.80 §21.08 §32.99 * Not a "nice to have”
Rehah Near Me $29.61 $19.03 $16.06 $21.63 it's a "“must have”

CERTIFICATION
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dreamscape.  The \What + Why of Paid Ads

1 GOOGLE ADS
TWO Channels to Invest I ©  What are the strengths of the

in for your paid ads: Google Platform?

* What stage(s) in the funnel is
GA effective for?

« At Dreamscape, paid ad services are *  Which marketing strategies
handled by two departments does it address?

*  Why? because these are two very SOCIAL MEDIA ADS
specific platforms with specific strengths *  What social platforms are best for
to meet your marketing goals, and # connecting with SUD patients?
specific skill sets to manage them *  Which ones are regulated?

* What stage(s) in the funnel is

«  So we'll talk about the best practices for Social effective for?

each with an expert: *  Which marketing strategies

does it address?
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What Should Your 2023 Google Ads
Strategy look like?:

« Google Analytics 4 E

« Capitalize on 2022 Increased Traffic
* Best PPC Mindset for Operators

« Approach to Blending PPC with SEO
« Seasonality

* Initial Budgeting Conversations
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What Should Your 2023 Social Ads
Strategy look like?:

« Best Social Platform for SUD Ads

« The Process of Setting Up Ads with Meta

* What Can Operators Promote with Facebook Ads?

« Facebook Ads: Goals and KPIs?

« Operator Best Practices and SM Manager Evaluation
* Boosted Posts VS. Ads

* Boosted Ad Ideas

* Refining Our Ads for Top Performance

» Facebook Campaign Ad Ideas

DIGITAL MARKETING dl‘eamscape. 9
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Widest Reach... Across Demos... Trusted Source:

Growing share of Americans say they use YouTube; Democrats more likely than Republicans to use many Facebook stands out as regular news
Facebook remains one of the most widely used online including Instagram and Twitter, but similar source for Americans
platforms among U.S. adults shares say they use Facebook
% of U.S. adults who say they ever use % of U.S. adults who say they ever use of U.S. adults who say they regularly get
- Rop/ Dem/ DEMS - news on ...
s Lean Rep Lean Dem REPS DIFF
Instagram 30 e ® 49 +19 Facebook 36
YouTube 81
Twitter 17 ® . 32 +15 YouTube 23
Fa
acebook 69 Whatrs LB be 20 4 Twitter 15
Linkedin 25 ¢ e 35 +10 Instagram 11
Instagram 40 Readit 12 ® e 22 +10 Reddit | 6
40 Pinterest 31
28 TKTok 17 & ® 24 +7 Snapchat |4
Snapchat 25 i
23 YouTube 79 o © 85 +6 Linkedin i
WhatsApp 23
Reddit 18 Snapchat 21 0 @ 27 +6 TikTok |3
A 13
Facebook 69 e 72 +3 WhatsApp 3
3 1 1 16 1 8 1 )
o Tumblr | 1
. Nextdoor 12 ®® 15 .3
= Twitch | 1
Pinterest 33 e 34 -1
PEW RESEARCH CENTER PEW RESEARCH CENTER
PEW RESEARCH CENTER

https://www.pewresearch.org/fact-tank/2021/06/01/facts-about-americans-and-facebook/
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Setting Up Your Facebook Account

: . : e Addiction Treatment Centers Onboarding Request
° °
e I t Cl I t The following information will help us determine If you're eligible to advertise drug and alcohol addiction treatment
centers. For more details, please see the Drug and Alcohol Addiction Treatment Centers policy and our announcement
o ffo Drug and Alco tion Tr .
Ce rtitie P
' 1. Advertiser name

Complete —
Facebook’s
Onboarding ...

Choose File | No file chosen

I ro Ce SS B e I o re | certify that | am authorized to act on behalf of the advertiser and that all information provided is

5. Business manager IDs true and correct.

Running Ads: B

ovide a list of certificatio

certification
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reamseape  Retining Your Facebook Audiences

Create a Saved Audience X .
Interests 0 g ic s . e o
Audience Name Size:1,029,906, 1.211,170,550
W Potential reach is now estimated < .
sudience size Business and induatry
Interests > Farr elationships >
. Estimated audience size is an ; .
Custom audiences Create new v estimate of the range of people Emertainment (leisure) F ;”-”]:'. (=
Q. Search existing audiences whe match your targeting
criteria, You can use this Family and relationships Description:Ps who have expressed
estimate t 3
Exciude % 2 an inerest in or like pag related 1o
Family (social concept)
. can limit or expand your Family (soclal concept)
e mence size. This estimate may
ople Ining in or recently in this lacatian - y over time based on available Fatherhood (children & parenting)
data. You may see improve: ® Thesizeoft dience for
perfarmance with a broader Friendship (refationships)
United States audsence definvtion your selected interests is now
@ United States earn more Marriage (weddings) shown as a range. These
g Report this as nappropriate
@ Include ~ Q Search locations Browse
n bu -
- available Demographics o .
) : Audience details Size:l 127-27157 518
8 v 65+ - . Lo [ducation . ) o :
o United States
Gend . Age tre > Fin
e 8-65¢ Financial Demegraphics > F
®) A Men ormen Household income: top 10%-25% of ZIP
Income codes (US)
Household income: top 10% of ZIP codes (US) Description:Pecple who live in the top
25% of US ZIP codes by average
Household Income: top 10%-25% of ZIP codes (US)
income based on publicly
s inte or 8rowse bl
Household incoeme: top 25%-50% of ZIP codes (US) able informatio
Exchude
Househol income: top 5% of ZIP codes (US) —
® The size of the audience for
Cancel te Save o

Report this as inappropriate
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Specific Questions? Deeper Dive?
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Meet With Our =z _-&
Strategy Team £ ﬂ'

DIRECTOR ACCOUNTS PPC SEO SOCIAL ANALYTICS DESIGN CONTENT
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FREE TIP SHEET

S isan jmportant f ar

gmwmg your “business, buts° 1® online advertisind
Maximize the impact of your ad spe d b /foHowmg
these UF ; from th experts at Dreamscape Marketing-

@ Terget the right Keywords:

Oty rarget keywords 15 Jourlevels of 2 Jow and spea dreety £ your

ideal patient-

ey T dorox sl T o
o 7

€ Your negative keyword research s just 3% {mportant as yoU'
keyword research-

 sectors of addicto” uea«mom and \Ve«\lhule, s not enough
js — you also 4 to identify an eywords that

drive the wrond YP® raffic. w.xm 4 robust negat w,wma ctrateqy, @
\arge percentas® of your budget ill be wasted O unqualified audien® ol

Example: Jock o on“afrdadie” generataa a9

© Aimfora palanced miX of digital marketing-drive™ business:

Regardless of AUt Jour PRC campagre ,m 1d be a batanced Pt your
overall digital market" strateo andem with YOUr search engin®
optimization (5£9) nd other digital < < to drive

" missions or CusEOe™ When one part oYU ™ "o heavily out of D21
your nvava\\ " sketing statedy 1% ptimized or M feturn on

T estment (RON 20 YO sk wasting marketnd budget

[ ]
eqgitscri
For addiction reatment providers: ariving more tha? 359 of patient s S r I
o PPC fisks ncreas9 1 by double 41915 P ce of the m:reesmg cost .‘ 0 m / P
of the ma  and new mmpmm On average: (CPA) [ ]
ﬁmmPPwa\\ increase by 2% 10> 5% per year, based O the ¢ ‘ tI p S

Jegitscriptcom . \.egilScr'\pl

FREE OFFER
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