
Optimizing Your Digital Marketing Strategy on 
Google and Facebook

Optimizing Your Digital Marketing Strategy on Google and Facebook
LegitScript and Dreamscape Marketing



Optimizing Your Digital Marketing Strategy on 
Google and Facebook

Today’s Presenters

Glenn Hadley
Senior Vice President 
of Strategy

Katie Murphy
Senior Director of 
Paid Media

Melissa Schalk 
Social Media Manager



Optimizing Your Digital Marketing Strategy on 
Google and Facebook

Benefits of LegitScript Certification

Why are thousands of businesses 
LegitScript-certified, including 
more than 3,800 addiction 
treatment facilities?

■ Grow Your Revenue Online

■ Achieve Greater Return on Your 
Advertising Investment

■ Prove Yourself Beyond Accreditation

■ Build Trust and Demonstrate Ethical 
Behavior

LEGITSCRIPT CERTIFICATION

“LegitScript has allowed us to create greater visibility 
across all forms of social media and through Google. 
We have an uptick in clients entering our website, 
spending extended periods to check us out, and 
entering treatment.” 

— Mark Alexander, Executive Director, The Springboard Center 
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About Dreamscape

LEGITSCRIPT CERTIFICATION

• A behavioral healthcare leader’s 
true business partner in reliable, 
repeatable, scalable growth 

• Performance-first website design 
+ digital marketing campaigns

• A Google Premier Partner with 
$20,000,000+ in paid search spend 
currently under management
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OPTIMIZING YOUR DIGITAL 
MARKETING STRATEGY
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A Brief History of Certification

LEGITSCRIPT CERTIFICATION

Why certification is a good thing and benefit

• Eliminates predatory 
operators and practices

• Not a “nice to have” 
it's a “must have”

• Remove real and 
perceived operator 
barriers to adoption
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GOOGLE ADS 
• What are the strengths of the 

Google Platform?
• What stage(s) in the funnel is 

GA effective for?
• Which marketing strategies 

does it address?

SOCIAL MEDIA ADS 
• What social platforms are best for 

connecting with SUD patients?
• Which ones are regulated?
• What stage(s) in the funnel is 

Social effective for?
• Which marketing strategies 

does it address?
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The What + Why of Paid Ads

DIGITAL MARKETING

Two channels to invest 
in for your paid ads:
• At Dreamscape, paid ad services are 

handled by two departments

• Why? because these are two very 
specific platforms with specific strengths 
to meet your marketing goals, and 
specific skill sets to manage them

• So we’ll talk about the best practices for 
each with an expert:
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Google Ads

What Should Your 2023 Google Ads 
Strategy look like?:
• Google Analytics 4
• Capitalize on 2022 Increased Traffic
• Best PPC Mindset for Operators
• Approach to Blending PPC with SEO
• Seasonality
• Initial Budgeting Conversations

DIGITAL MARKETING
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Social Media Ads

What Should Your 2023 Social Ads 
Strategy look like?:
• Best Social Platform for SUD Ads
• The Process of Setting Up Ads with Meta
• What Can Operators Promote with Facebook Ads?
• Facebook Ads: Goals and KPIs?
• Operator Best Practices and SM Manager Evaluation
• Boosted Posts VS. Ads
• Boosted Ad Ideas
• Refining Our Ads for Top Performance
• Facebook Campaign Ad Ideas

DIGITAL MARKETING
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Why Facebook in 2023?

https://www.pewresearch.org/fact-tank/2021/06/01/facts-about-americans-and-facebook/

Widest Reach… Across Demos… Trusted Source:

DIGITAL MARKETING
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Setting Up Your Facebook Account

Once 
LegitScript
Certified, 
Complete
Facebook’s 
Onboarding 
Process Before 
Running Ads:

DIGITAL MARKETING
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Refining Your Facebook Audiences

DIGITAL MARKETING
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Specific Questions? Deeper Dive?

Meet With Our 
Strategy Team

Glenn    Camille    Lucy

ACCOUNTS PPCDIRECTOR SEO SOCIAL ANALYTICS DEV DESIGN CONTENT

DIGITAL MARKETING
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Get yours at: legitscript.com/PPCtips

Read our blog post and get a free downloadable tip 
sheet developed by Dreamscape Marketing.

FREE TIP SHEET

Top Tips to Improve Your 
Pay-Per-Click Advertising

Tip Sheet

Top Tips to Improve Your 

Pay-Per-Click Advertising

LegitScript Certification is an important part of 

growing your business, but so is online advertising. 

Maximize the impact of your ad spend by following 

these tips from the experts at Dreamscape Marketing.

legitscript.com

1   Target the right keywords. 

Only target keywords that your levels of care allow and speak directly to your 

ideal patient. 

Example: If you don’t offer a detox program and don’t want detox leads, make sure that you avoid 

targeting detox related keywords. 

2   Your negative keyword research is just as important as your 

keyword research. 

In the complex sectors of addiction treatment and healthcare, it’s not enough to 

focus on target keywords — you also need to identify and block keywords that 

drive the wrong type of traffic. Without a robust negative keyword strategy, a 

large percentage of your budget will be wasted on unqualified audience clicks.  

Example: Failure to block the words “free” or “affordable” will generate a high volume of lower 

insurance coverage inquiries. 

3   Aim for a balanced mix of digital marketing-driven business. 

Regardless of industry, your PPC campaigns should be a balanced part of your 

overall digital marketing strategy, and work in tandem with your search engine 

optimization (SEO) and other digital campaigns and initiatives to drive 

admissions or customers. When one part of your mix is heavily out of balance, 

your overall marketing strategy is not optimized for maximum return on 

investment (ROI) and you risk wasting marketing budget. 

For addiction treatment providers, driving more than 35% of patient census 

from PPC risks increasing costs by double digits because of the increasing cost 

of the market and new competitors. On average, your cost-per-admission (CPA) 

from PPC will increase by 2% to 5% per year, based on the competition. 


